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Riding the Road of Success
Three Western Michigan University graduates decided it was time to improve the way trucking schools
found student leads and ultimately change the way trucking companies nationwide find drivers, and
they used their education from the Haworth College of Business to make it happen.
From high school in Rochester Hills to college in Kalamazoo, friends Craig Jablonski, B.B.A.’09,
Benjamin Onnie, B.B.A.’08, and Tyler Labarge, B.B.A.’07, embarked on a journey to master the skills
of business. As their relationships with each other grew during college, the discussion of working
together after graduation was tossed around. “We were kind of a team already at Western in terms of
classes and social activities. Although none of us originally planned to become an entrepreneur, we
discussed potential ideas of working together, but they fizzled out after college,” says Onnie.
With the fundamentals of business learned from the college of business, Jablonski used his marketing
major to land a job in the health care industry managing sales for a prostate cancer screening lab
while Onnie and Labarge developed careers in the trucking school industry.
As head of marketing for a truck driving school in the metro Detroit area Onnie implemented
programs to help increase student enrollment. “While using our now competitors lead generation
services, I found that they just did not have the magic to deliver what the school needed. I used this
learning experience to put my own secret formula together to help not only my employer but also
trucking schools nationwide.”

Vinter next up in Entrepreneurship
Forum
KALAMAZOO—Co-founder of Free Run Cellars and expert vintner for Round Barn Winery will be the
next presenter in the Entrepreneurship Forum at Western Michigan University.
Matthew Moersch, winemaker and distiller for Entente Spirits, LLC since 2002, will speak at 8 a.m.
Friday, Dec. 6, in 2150 Schneider Hall. The event is free and open to the public and begins with
breakfast at 7:30 a.m. Reservations are required and can be made by calling (269) 387-6059 or at
wmich.edu/business/e-rsvp. Free parking is available in the nearby Fetzer Center parking lot.
Having grown up on a vineyard, Moersch began his winemaking career path while picking grapes as a
young boy. In 2002, Moersch became Round Barn Winery's winemaker and distiller, learning from his

father Richard, who founded the winery in 1992 and has worked as a winemaker in the area for more
than 25 years.
After apprenticing with his father, Moersch sharpened his winemaking and distilling skills during
extensive travels in France, Germany, Hungary and California. His European training spanned the
Burgundy, Alsace and Champagne regions of France, the Rhein region of Germany as well as touring
and tasting throughout Hungary's Tokay region. During the last eight years, he has honed in on his
own style, modeled primarily after the French traditions of winemaking and brandy production.
In July 2006, Moersch and his brother founded Free Run Cellars, a sister winery in Berrien Springs,
Mich., that specializes in producing single vineyard designate wines. In August of this year, Moersch
and his crew at Round Barn Winery also added Round Barn Public House to the equation, which
features more than 20 unique beers on tap brewed in-house in the Round Barn Production House.

2013-14 Entrepreneurship Forum dates and speakers


Jan. 10: Dale Anderson, owner of Confections with Convictions



Feb. 14: Steve Hartmeier, president and CEO of Vestaron



March 14: Amy Proos, owner and CEO of Proos Manufacturing
From there, Onnie went to fellow Business Bronco Jablonski and explained his idea of starting a lead
generation service for trucking schools. “For the next 90 days, we thought of every angle and option
for how to start and grow this business,” says Onnie. After a business plan was created, Jablonski
made the initial capital investment while Onnie quit his job to focus solely on the business. “We faced
a lot of adversity at first and made plenty of mistakes. The key was to learn from them and move on.”
Labarge, with his trucking expertise and sales and marketing background, joined the group to help sell
the program once it was in place. With all three friends on board, CDL Marketing Group, LLC, was born
and schools nationwide began using it as their main marketing source.
The company, which already has contracts with more than 40 schools in the country, had revenue of
$500,000 in 2012. With the addition of over 30 trucking companies, the company expects to hit the
$1 million mark this year. Jablonski and CDL Marketing Group were also featured in Crain’s “Twenty in
their 20s: Class of 2013” earlier this year, a program dedicated to highlighting young achievers
carving out their place in the business world. And although all are under 30, the trio does not let age
get in the way of their entrepreneurial success. “The fact that we are all under 30 has no bearing on
our thought process or goals. One thing we have learned is that you don’t need 20 years of experience
to be successful.” With focus, drive and a lot of hard work, these friends had a dream and turned it
into reality.
So what advice does CDL Marketing Group have for students as they start to build their professional
network? “Get out of your comfort zone. Meet everyone possible. Be a cowboy!” You heard them,
Broncos. Saddle up.

Wellness coach, nurse to speak at
Keystone Series breakfast event
by Ashlie Harper Perry
November 11, 2013 | WMU News

Ratliff

KALAMAZOO—The founder of The Wellness RN will discuss how to eat
healthy while maintaining an on-the-go lifestyle during the Keystone
Community Bank Breakfast Speaker Series in November at Western
Michigan University.
Heather Ratliff, a registered nurse and wellness coach, will speak
at 8 a.m. Friday, Nov. 22, at the Haworth College of Business in
2150 Schneider Hall, delivering a presentation titled “Dining Out: Finding a
Healthy Place at the Table.”
The event is free and open to the public and begins with breakfast at 7:30 a.m. Reservations are
required and can be made by calling (269) 387-5050 or atwmich.edu/business/keystone-rsvp. Free
parking is available.

Heather Ratliff
With a passion for wellness, Ratliff began The Wellness RN in 2012 to help individuals, families and
small businesses achieve health goals and address issues such as obesity and stress that can lead to
serious problems.
Her interest in helping people with weight management, lifestyle change and nutrition is what made
her want to start The Wellness RN. Unlike nutritionists, who focus on exercise and diet, Ratliff takes a
holistic approach to treating both the mind and body. She meets with her clients regularly to establish
accountability and focus, goes with them grocery shopping and even helps clean out their pantries.
Ratliff is an alumna of WMU’s Bronson School of Nursing and received her master’s degrees in both
environmental science and public policy from Indiana University. Prior to her career as a nurse, she
worked at Pfizer as an industrial microbiologist.

Spring 2014 Keystone Series dates and speakers


Jan. 31: Tara East, executive director for Cheff Therapeutic Riding Center



Feb. 28: Troy Thrash, president and CEO of the Air Zoo



March 28: President Don LeDuc, Thomas M. Cooley Law School, and WMU President John M.
Dunn

Reunirse Alrededor de la Mesa
Conversing, laughing, learning—this is what happens every Tuesday afternoon between 2 and 3 p.m.
in the Schneider Hall Café. Mesa de español para negocios, meaning Spanish for business table, is an
informal weekly meetup that brings together a group of students, faculty and staff to practice Spanish
and enjoy conversations focusing on general business topics.
“The idea behind the mesa is to reach the business students at their own school and support whatever
level of investment they have made already in learning Spanish,” says Dr. Irma López, professor and
chair of the Department of Spanish. “It offers them an opportunity outside of the classroom to
sharpen their Spanish language skills by reaffirming what they already know, by expanding on this
knowledge and by speeding up their fluency. It also provides an occasion for them to learn more
about the Hispanic culture, all at no cost to the student.”
According to the May 2013 edition of “The Economist,” approximately 51 million Latinos in America
make more than 16 percent of the population. With around $1.2 trillion in spending power, Latinos are
becoming more and more influential in the marketplace, meaning more advertising dollars are being
spent to hit the growing demographic. “For any business student looking to get the jump on future
opportunities, these figures should make them eager to avail themselves of this free service that is
offered to them by Western,” says López. In today’s globalized business world, knowledge of other
languages is becoming essential.
Whether students seek to improve listening skills, boost cognitive flexibility or increase awareness
about the traditions and customs of other cultures, mesa de español para negocios offers beginners,
intermediate and native speakers an opportunity to learn about and celebrate the language they
study.
Mesa de español para negocios will resume Tuesday, Jan. 14. For more information on the table and
how you can get involved, visit wmich.edu/spanish/academics/tutoring.html. Information on other
campus foreign language tables can be found atwww.wmich.edu/languages/.

John Almeida, B.B.A.'07, MBA'08:
Challenging Ventures
John Almeida, B.B.A.’07, MBA'08, used his entrepreneurial skills to create his own mobile application
to help people discover and share local events.
Almeida is co-founder and product developer of NABR, a mobile app that helps individuals find
interesting events in the community and gives people the chance to explore their own neighborhoods.
Almeida put together a team of four people to lead the product development of NABR and oversee
different aspects of the business. “I am constantly thinking of the user experience,” he says. “I think
about our client and what they will want from the product, whether it is ease of use or reporting, I
take the time to think it through in our development process.”

After graduating from WMU with a marketing and management major,
Almeida worked as a business analyst at Express Scripts, the largest
pharmacy benefits manager in the world. He was promoted to a project
manager position where he was tasked with managing software
development within Express Scripts. It was the chance to learn the innerworkings of a Fortune 25 company. “During this process, I really learned
to enjoy working with technology in addition to using all the managerial
skills I learned at the college of business,” he says.
For Almeida, starting NABR has been the most interesting experience in
his career thus far. He spent long hours working full-time and starting the
company, and the responsibility of being in charge is both exhilarating
and humbling for him. “Everyone always talks about starting a business,
but until you do it and have everything depend on you, you cannot begin
to realize how crazy and amazing it is at the same time.”
Almeida’s academic experience in the college of business helped him to confidently transition into the
business world. Understanding the process, rules and structures behind a company is a key
component in business for Almeida, and his academic experience helped him to understand the key
components of running a business. “I have been able to apply analytical and leadership skills that I
developed while in the classroom,” he says. Developing and maintaining relationships with colleagues
is vital for Almeida, and he notes that his professors at WMU stressed people skills and team work,
which continues to help him with his day-to-day responsibilities.
Almeida believes that it can be a challenge for business professionals to diversify their skills to be in a
position to compete with others. He admits that the life of an entrepreneur is not easy, but it is
fulfilling. He advises young entrepreneurs to try and see what happens. “The worst thing that can
happen is you learn about what not to do for your next venture,” says Almeida.
Almeida believes that mentoring is a great way to support the college of business, finding it a
rewarding way to give back to WMU. “I think about my position now and how much I’ve learned while
starting a company, and I can’t help but think how much I could help someone in college by sharing
my experiences.”

Professor brings X-culture program to
WMU
One way to help MBA students understand global business is to find 3,000 students and 108 faculty
members from 80 universities in 40 countries, divide the students into teams of seven members from
seven different countries and have them evaluate real cases provided by companies from throughout
the world.
No easy feat.
The X-Culture Project, launched in 2010, has found a way, and now faculty members around the world
are competitively applying for coveted spots in the program. Earning a place in the X-Culture Project
this year, Dr. Stacey Fitzsimmons, WMU assistant professor of management, is one of 108 faculty

members worldwide and one of 22 faculty members at U.S. universities to be accepted into the
program. The X-Culture Project places students on teams to work together for several months
developing an actual proposal for an international company.
“Participating in such an extraordinary program provides a way for my students to learn about global
business by doing it instead of reading about it in textbooks” says Fitzsimmons, who brought the
program to WMU students beginning in September. “Unlike in their professional lives, the students
have an opportunity to explore different communication techniques—they can practice.”
Now nearing the end of the first semester of the program, the students in the Global Business and
Intercultural Communication course, taught by Fitzsimmons at the WMU Grand Rapids location, are
fully immersed in writing up the cases. Getting to this point was a challenge for the WMU students,
who are each on different teams with students around the world.
“We spent a lot of time in class mapping the cultures and troubleshooting problems. Multiple time
zones, language barriers and who should lead the discussion are a few of the challenges faced by the
team members,” says Fitzsimmons. “The students come up with ways to overcome the barriers and
experiment with how they can make their teams more effective.”
The WMU students found that many of the students on their teams defer to American students. “For
some, because English is used, students look to Americans to lead discussions. Our MBA students are
mostly successful in their careers already and are well-educated, so they take on this leadership role
readily,” says Fitzsimmons.
As an experiment, some of the WMU students decided to hold back a bit with their group work, and
discovered that the other students started participating more. “By allowing other students to fill the
gaps and take the lead, the WMU students discovered how to foster full participation in a group. This
was an important lesson for everyone,” says Fitzsimmons.
Fitzsimmons plans to continue the program next semester with another group of students enrolled in
international management in Kalamazoo. “I’m excited to involve a new group and to try new
techniques.”
This year’s cases involve the following companies:



Trasluz Casual Wear, Spain*



Aedion Infotech, India



Gramedia, Indonesia



Sacona, India*



Recycle Bikes, USA*



Enventure Technology Services, India



Daimler AG, Germany*



Innospark, Lithuania*



Starnell Leadership Institute, USA
In addition to bringing multicultural learning opportunities into the classroom, Fitzsimmons researches
how multicultural employees impact organizations. Her most recent research, “Multicultural
Employees: A Framework for Understanding How They Contribute to Organizations,” has been
published in the Academy of Management Review.
Learn more about the X-Culture Project education program and research at x-culture.org.

Service for those who served
A misty rain falls gently on the graves of veterans in Fort Custer
National Cemetery in Augusta, Mich. And though the weather is cold
and dreary on this November day, a warmth, sincerity and respect
emanates from the group of first-year business students who lean
over the headstones, cleaning them.
On Nov. 2, more than 300 first-year students in the Haworth
College of Business participated in a common service project with
the goal of cleaning 2,000 graves as part of the cemetery's
preparations for Veterans Day. The group included all 14 sections of
the college's First Year Experience course and the 11 instructors
who led students in the project. Staff at the cemetery estimate that
the students cleaned close to 5,000 graves.
"The idea for a common service-learning project came about as
enrollments in our First Year Experience courses grew," says Dr.
Christina Stamper, associate dean of undergraduate programs for
the Haworth College of Business. "Service-learning has always been
a part of our First Year Experience sections, but we began thinking
about how we could structure the experience so that we could have
a greater impact and also allow more bonding among first-year
students."
Students began their day with learning the history of the cemetery
and its purpose before they proceeded with cleaning headstones.
"Finding the right service project for more than 300 people to work
on was a challenge," says First Year Experience instructor and
project co-leader Paul Hildenbrand. "This is an idea that has been
growing in the college for the past few years, and I think this was
the right project for our students because it was very meaningful.
Not only did students learn about the value of community service,

but they also had the opportunity to learn more about those who
have served our country."
The history involved in this project appealed to fellow First Year
Experience instructor and project co-leader Tomika Griffin-Brown.
"This project helped students to gain a deeper appreciation for the
price that our veterans have paid and to become more informed
about the diverse groups who have served throughout multiple
generations," Griffin-Brown says.
And the community supported the students who were showing their
support for veterans. Kellogg Company provided snacks for the
hard-working students. "As soon as Shaughn Coyer, university
relations manager at Kellogg, heard about the project and our
needs, she jumped right on board and offered up all the snacks they
had on hand for our students," says Caroline Ray, career specialist
in the Haworth College of Business Career Center and First Year
Experience instructor.

Student Reflections
"I thought that this was such a good project. It helped me to learn
about the history of this area, and I enjoyed being with the other
first-year sections. Service in honor of veterans is very meaningful
to me, as my family is full of veterans, so I really know how much it
means to the families." – Savanna Everett
"I really enjoyed being in the cemetery and learning more about the
history. The atmosphere is special. It is hard to describe." – William
Knickerbocker
"It was very meaningful to work in the cemetery and to do it as a
team. I feel like I got to know more about my fellow students while
also giving back to the community in an important way."
– Emily Gulanczyk

Professor earns best paper award for
research
KALAMAZOO—Western Michigan University assistant professor of accountancy Mingming Feng and her
co-author Joo Hyung Ha won the American Accounting Association Midwest Region 2013 Best Paper
award. The paper, “Corporate Social Responsibility Engagement, Tax Aggressiveness, and Firm Value,”
highlights the tendency of tax aggressive firms to engage in more socially responsible business
practices.
Feng and Ha analyzed the corporate social responsibility (CSR) activities of companies on the
Standard and Poor’s 1500 and found that tax aggressive firms who take advantage of tax codes to
minimize their taxes tend to engage in more socially responsible activities to offset the negative
perception of being tax aggressive. Applying the payment of fair share of taxes as a litmus test for the
claims of being socially responsible, Feng and Ha found that CSR efforts exerted by tax aggressive
firms may create a perception of corporate hypocrisy and, ultimately, hurt firm value.
“We hope our study will be of interest to various stakeholders such as managers who want to know
how to design the CSR strategies to maximize the benefits, investors who want to know the market
value of CSR efforts and consumers who want to evaluate a firm’s authenticity regarding CSR
strategies in making purchasing decisions,” says Feng.
The evidence that Feng and Ha have studied suggests that successful implementation of CSR likely
depends on aligning business activities with societal expectations. “Investors incorporate the implicit
motive behind CSR activities in evaluating CSR activities, and effective corporate governance mitigates
the negative perception of CSR efforts of tax aggressive firms as being opportunistic rather than
authentic,” says Feng.
Prior to joining WMU in 2012, Feng taught financial accounting principles and intermediate financial
accounting at Oklahoma State University while completing her Ph.D. in accounting.

Marketing Consulting Program
Matching clients with student interns for affordable marketing services is a win-winwin situation—for clients, students and the college—says Dr. JoAnn Atkin, associate
professor of marketing. Atkin and Lisa Garcia, director of WMU’s Business
Connection, who together have more than 40 years of industry marketing experience,
have launched a student-led marketing consultancy at greatly reduced cost for clients
who cannot afford an agency. Garcia connects with clients while Atkin helps identify
students with the appropriate skills. Both will mentor the students and ensure projects
fulfill all requirements and are completed on time. Through an application process,
Garcia and Atkin have hired five interns to complete a competitive analysis, conduct
marketing research and develop a marketing strategy for the first client, WMUK radio
in Kalamazoo. The paid interns are scheduled to complete the project in four-to-six
weeks.

Watch for an update on the results and interviews with the participants in an
upcoming edition of the Haworth College of Business newsletter.

Professor elected president of national
advertising association
Western Michigan University associate professor of marketing, Dr. Karen M. Lancendorfer, has been
elected president of the American Academy of Advertising. She will serve a three-year term, moving
from president-elect in 2014 to president in 2015 and past president for 2016. She was elected
following the organization’s annual conference in the spring. She had just completed a one-year term
as vice president.
Lancendorfer, director of WMU’s advertising and promotion program, is the recipient of the 2011-12
WMU Distinguished Teaching Award and the 2012 Haworth College of Business Service Award. She is
faculty advisor for the WMU AdClub, an AAF-affiliated student organization, as well as chapter advisor
to the Gamma Tau chapter of Alpha Kappa Psi professional business fraternity.
A faculty member since 2005, Lancendorfer earned her undergraduate degree at Eastern Michigan
University and went on to earn both master's and doctoral degrees at Michigan State University.
Prior to her academic career, Lancendorfer gained professional experience, spending nearly 20 years
in a variety of advertising and marketing positions.
The American Academy of Advertising is a national organization of advertising scholars and
professionals with an interest in advertising and advertising education. It publishes the Journal of
Advertising, the Journal of Current Issues and Research in Advertising, the Journal of Interactive
Advertising and the Journal of Advertising Education. Lancendorfer has served as associate editor for
the Journal of Interactive Advertising, and now sits on the editorial board. Her current research
interests focus on political advertising and corporate image.

WMU’s Haworth College of Business
featured in The Princeton Review’s
“Best 295 Business Schools: 2014
Edition”
KALAMAZOO—Western Michigan University’s Haworth College of Business is one of the nation's most
outstanding business schools, according to the education services company, The Princeton Review
(www.princetonreview.com). The company features the school in the new 2014 edition of its book,
"The Best 295 Business Schools.”

According to Robert Franek, Princeton Review senior vice president of publishing, "We recommend the
Haworth College of Business as one of the best institutions a student could attend to earn a business
school degree. We chose the schools we profile in this book based on our high regard for their
academic programs and our reviews of institutional data we collect from the schools. We also solicit
and greatly respect the opinions of students attending these schools who rate and report on their
experiences at them on our 80-question student survey for the book." The Princeton Review's survey
asks business school students about their school's academics, student body and campus life as well as
about themselves and their career plans.
“We are proud to once again be listed in the Princeton Review's guide of ‘The Best 295 Business
Schools’ and to be recognized for our MBA program," says Dr. Satish Deshpande, associate dean for
operations and graduate programs for the Haworth College of Business. "The quality of our curriculum,
which is informed by industry experience, draws high-quality students to our program year after
year."
"The Best 295 Business Schools: 2014 Edition" has two-page profiles of the schools with write-ups on
their academics, student life and admissions. In the profile on the Haworth College of Business, the
Princeton Review editors note, “Word of mouth plays a big part in many students’ decision to attend
Western Michigan University with great recommendations from family and friends. One student was
even referred to the school by a CEO. Most students seem quite happy with their choice.” They quote
from students attending the Haworth College of Business who were surveyed by The Princeton Review
for the book; among the student comments, “Every semester I have entered into a new classroom
and thought, 'Wow, this is my favorite professor ever.' Now I'm struggling with which one is my
favorite because there are so many, and each one has helped me with situations that I will eventually
face in my future.”
The Haworth College of Business is one of the largest colleges of business in the country, offering an
extensive alumni and professional network to students and graduates. The innovative and responsive
curriculum draws upon industry expertise and needs so that graduates are prepared to be the critical
thinkers, effective problem solvers and thought leaders that today’s businesses are seeking.
Offering nationally recognized programs with a personalized experience, the Haworth College of
Business is accredited by the Association to Advance Collegiate Schools of Business (AACSB). Alumni
hold positions in major firms around the world and are a testament to the strength of the education
offered through the Haworth College of Business.
"The Best 295 Business Schools” is one of more than 150 Princeton Review books published by
Random House. The line includes "The Best 169 Law Schools"—also published in October 2013 and
featuring 11 ranking lists primarily based on surveys of students attending the schools in the book.
Other Princeton Review books include "The Best 167 Medical Schools," plus guides to graduate school
admission exams and application essays. The Princeton Review is also known for its guides to colleges
and to standardized tests, its classroom and online test-prep courses, tutoring and other education
services. Headquartered in Framingham, Mass., The Princeton Review is not affiliated with Princeton
University, and it is not a magazine.

WMU named 'Best for Vets' school for
fourth year in a row
by Cheryl Roland
November 14, 2013 | WMU News
KALAMAZOO—For the fourth consecutive year, Western Michigan University has been named one of
nation's best institutions for military veterans pursuing higher education.
In a Veterans Day release of its latest assessment,Military Times EDGE magazine has placed WMU
on its 2014 "Best for Vets" list of colleges and universities. With a ranking of No. 80 among the
schools rated, WMU is the only Michigan school to have appeared on all four years of the publication's
annual list of the top colleges in the United States. This year, the University of Michigan joins WMU on
the list, making its debut at No. 51.
In announcing the ranking that includes 86 four-year schools, 20 online entities and 14 two-year
schools, the editorial group comprised of Army Times, Navy Times, Air Force Times and Marine Corps
Times noted that this year's assessment was driven by a focus on academic rigor in its analysis of
each school's complete services for veterans.

Ranking criteria
"As with all of the Best for Vets rankings, Best for Vets: Colleges is an editorially independent news
project that evaluates the many factors that make an institution a good fit for military veterans," said
Amanda Miller, editor of Military Times EDGE, in announcing this year's list.
The rankings factored in service member enrollment, percentage of tuition covered by the GI Bill, and
availability of specific programs to help service members. This year's extensive evaluation process also
factored in statistics commonly used to track student success and academic quality, including student
loan default rates, retention rates, graduation rates and student-faculty ratio.
WMU has the largest number of veteran students of any of Michigan's public universities and has
offered in-state tuition status to veterans since 2007 and veterans' dependents since 2008. In 2012,
WMU and its two partner community colleges, Kalamazoo Valley Community College and Kellogg
Community College, became home to a VetSuccess on Campus program for southwest Michigan. The
designation, which was the first such Veterans Administration program named in Michigan, allows
veterans to tap a wide array of services.
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